This painting is one of the ten most
famous paintings in China. It
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S e represents 'the unity of heaven and

ol L T e

man', the harmonious relationship
between man and nature. In the
case of Chinese beverage brands,
the story behind the picture of a
thousand miles of rivers and
mountains has been greatly
amplified, from the world-famous
painting to the popular stage play
and then to the branding of the
FHLE beverage, which is the charm of the
creation.
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“Qingming Shanghe Tu”. Zhang ZEDUAN(T085-1145)

Ty

A depiction of the bustling and lively scene and beautiful natural

scenery of the Northern Song capital city of Bianliang (present-day A little research shows that designers are looking at old paintings LT “ 'i"f':i-'..!._;r-;-a'-'-'-..!k.'-:.-.'
Kaifeng, Henan Province) and the two banks of the Bian River. It is a to create new visual elements, which is in fact a way of

good preservation of the local customs and cultural sentiments of the communicating that is relevant to modern aesthetics and allows

time. | took this as inspiration for my own hometown, Wuxi, and more people to understand the story behind the culture.

whether | could also draw a series of posters to show my own
hometown scenery and cultural sentiments.
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'. Y ’ . Chinese National Dynasty Style Aol 1
- ' o , _ , - Ink and water style @ e
' 5 Is a project that integrates traditional Highuay'ls a.lutch artist et Chinese descent, ancd wha became . Chinese OId Style
: . . . popular with his painting "The Chao Dynasty", a trendy version of
EI_TH?I‘I'I:S of Wuxi City, including landscape, "Qingming Shanghe Tu". It is in fact another way of making more ova
AN ulture, and produces cultural tourism people aware of traditional Chinese culture.

sby illustration design.




ELEMENTS TRANSFORMATION

The Tin Paper Horse is a
traditional folkloric
paper idol passed down e e G T 4
in Wuxi, Jiangsu Prov- S 2N\ Y,
ince. One is printed with e f '
a single colour ink brush,
the other with an ink

Laendscape
- Donglin Academy

S v, i 3 _r;ﬂ!hv Ling Shan Buddha plate printed on colour-
h_,w-.w‘m\\‘ /f}‘k%}\\i CII'G'UG ed paper and then
ib ol (S % | =N . SoareRibs | open-phase sketched.
| ,' #;””l"k\\\ E _ ] . Mei Hua Gao Wuxi sauce ypareribs, I"E-'F!J'I'Ed 1o as
P = = - _ VSR ME] “Wuxi ypareribs” for yhort, are often
' b e Dohglin colege was she g.NI¢ , catled "Wuxi meat bones” by outsiders.
of the four moyt - Mountain Hui You Su
flourighing cotfeges in - Restaurant Plaque

china at the time

The name of a
centuries-old
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- Zhi Ma
- Huishan clay figures
-Yixing Purple Sand Pot

plam of cébperstion between the
temple and the compamy at the

begimning of conytruction. It is not

donated by puddhist believers.

Huiyhan clay
figures



LANDSCAPE

CUISINE
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reddish-brown is
selected from

LINE DRAFT 7 COLOR SCHEME LINE DRAFT 7 COLOR SCHEME

The colour of the Buddha is the metallic

brass, and the overall colour scheme and i
feel of the painting is modelled on that of
the Dunhuang Mogao Caves, the most |
-': ) . ' ~ . . . O ' . . "i? high quality of traditional Chinese culture. ?", . .. .... .

LINE DRAFT 7 COLOR SCHEME

Hopting a traditional Zhi 'll' L 'l'l

The colours are taken from the
traditional Chinese plaque colours,
resulting in a different colour
derivation

famous of which was chosen to present the p-
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OUTCOME
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The final presentation of this work is in the
form of illustrations. The final products on
display are cultural and creative products in
the Wuxi market that promote the city's
cultural image.

This work was eventually exhibited at the
2020 National Student Zijin Awards

e YO — T : < exhibition site and the exhibition booth
MO SRR || S (AN, S| |8 won the Best Outstanding Display Award.
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